
Personal Branding
DIY INITIATIVE

FRESHERS / ALL AUDIENCES

Proof-of-Work Inventory
Collect the evidence that turns professional claims into credible
signals.

List one example for each category:

Project or portfolio item
Measurable outcome
Presentation or document
Recommendation or testimonial
Certification or learning milestone
Problem you helped solve
Framework or process you created

Select the strongest three and add them to your
LinkedIn Featured section.

BUILD TRUST FIRST. VISIBILITY FOLLOWS. Be relevant. Create impact. Repeat.


